




















or scholar. Frequent customers are invit-
ed, according to their known interests, and
encouraged to bring a friend.

“One of our secrets is our involve-
ment in the community,” says Rick. Ben-
nett founded the Community School for
the Arts, a locally well-known program of
both performing and fine arts, tailored for
at-risk youngsters. The couple is involved
in other programs as well, including an
annual jewelry show and benefit party,
now in its 12th year, that supports the
Wellness Community.

“I'm as proud of all these things that
give back as much as I am the success of
the business,” Rick says. “We've created
some pretty cool stuff.”

Out front, an aluminum-and-neon
marquee-style sign, designed by sculptor
Philip Livingston, announces the gallery’s
current stock. “It changes almost weekly.
Takes half a day to change it,” says Rick.

But the gallery builds most heavily
by word of mouth, reputation, communi-
ty involvement and customer loyalty. “It
takes years and years to do it,” Rick says,
“but we really believe in it. People are
looking for quality products. They search
for it.”

And in an old movie theater, they
find it. |

Bennett blends vignette and tradi-
tional display: Janna Ugone hand-
painted lamp combined with glass
vases from Willsea/O’'Brien and
Liz Kinder Ceramics (above) and
a custom-built wall display fea-
turing Sandra Magsamen’s words
on ceramics, Twisp River
Glassworks platter, colorful Alison
Palmer designs and more. The
shopping experience is defined at
the entry, where a mosaic handcut
and cast by Knoxville artist
Debby Hagar bids welcome.
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